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100 for 100 
#4005 Brandy Taylor, DeeDee 
Mund and Andy Green $100  
 
Referral 
#2309 Marcos Santigo $200 
#6005 Vickie Lyons $200 

 
 
 
 

  
 
 
 

 
 

 
 
 
 

 
 

 
Employees of the Month 
 
Dominique Johnson’s Area: 
Full-time: Sarah Robinson – Eutawville Subway 
• Great with customers 

 Part-time: Ameya Washington – Eutawville Subway 
• Always on time and always comes in when needed 

 

Name Division Location Award 

Michael Zahand Div I Lake Bowen 2013 
 
July 2025 

Christie Grenon Div II Hayesville 2032 
 
July 2025 

Elizabeth Towery Div III Landrum 2035 
 
July 2025 

Randy Powell Div IV Timmonsville 2027 
 
July 2025 

Yvette Linen Fast Food Division Pee Dee Subway 2304 
 
July 2025 

September NEWSLETTER 

JULY MANAGER OF THE MONTH 
 



 

  



 

President’s Desk 
 
September is the month we think of as the start of Fall, a favorite 
season for many. It is also a time to reflect on what we have 
accomplished this year and what we want to get done before year 
end.  

 
Hotspot is running strong thanks to you. 
When our stores are kept clean and fully 
stocked, we stand out from the 
competition.  

 
We plan to continue to add more Hottie’s 
Kitchens in the next year to continue our 
growth. Convenience stores are becoming 
major destinations for pizza and other 
food, with pizza being one of the most 
common hot food orders. Over 200 million 
servings of pizza were sold in 
convenience stores in 2024 and even 
more in 2025. 

 
It is sobering to realize that this year marks the 24th anniversary of 
the terrorist attacks on 9/11/2001. For those of us who are old 
enough we will never forget that day and the impact it had on our 
country. Please take time to treasure the time that you get to 
spend with those in your life that you care about, and to pray for 
any victims of senseless violence.  

 

Harvey Hick 
  

  



 

  



 

     September Employees of the Month 
 
 
       

 
 
 
 
 
 
  
 
  
 

 
   

 

Great Job and Congratulations to the employees listed below 



 

 



 

Vanguard Open Enrollment 
Deadline is 09/30/2025 

The company matches 100% of the first 3% of employee contributions 
plus a 50% match on deferrals between 3% and 5%. This is a potential 
for a total of 4% matching contribution from the company to add to your 
account. 

 
Matching contributions will vest according to the following schedule: 

 
Year 1: 10% 
Year 2: 20% 
Year 3: 40% 
Year 4: 60% 
Year 5: 80% 
Year 6: 100% 

 
 
 
 
 
 
 
 

The vesting is based on an employee’s hire date so as an example        
company matching contributions that start this summer will be 100% 
vested by any current participants with 6 years or more seniority. 

 
If you’re currently enrolled in the 401k plan, please use the link below 
to create an account with Vanguard. We will have open enrollment 
again in October for eligible employees! 

 
https://my.vanguardplan.com/vanguard/account/login 

Customer Service Phone Number: 866-794-2145 
  

https://my.vanguardplan.com/vanguard/account/login


 

 
 
 

    
Know Your Company’s Values 
 
Are you aware of your employer’s core 
values? Values shape a work culture, 
wow customers, help an organization 
compete, and may influence the world 
at large. Some of your most well-
respected peers likely reflect the 
employer’s core values. Value 
statements typically apply to 
everything a company does but 
understanding how they apply to your 
job may elevate your position and 
advance your career. And taking them 
to heart can help you be more 
engaged or even influence 
promotions. 

THE COMPANY’S MISSION STATEMENT 

The goal of RL Jordan Oil Company, Hot Spot stores, and our 

restaurants is to provide our customers with excellent and convenient 

service, a clean, safe and pleasant environment and quality products 

at competitive prices for the purpose of building a profitable business. 

Furthermore, it is the Company’s intention to strive to provide 

satisfying and rewarding employment believing that satisfied 

employees will result in satisfied customer.



 

 September/October Sales Contest Items 
 
 
Fatty 2 for $6.00 
Slim Jim  

o Giant $1.00 
o Monster $2.00 
o Savage $3.00 

 
Hostess 2 for $4.50 
Good2grow $3.39 

 

 

 
 
 
     
 

 
 

 
 
 

 
 

 
1 Cashier Winner for each of the 4 Divisions $500.00 per item. 

1 Store Manager Winner for each of the 4 Divisions $250.00 per item.  
1 overall District Manager Winner for each contest $250.00 per item



 

 

SEPTEMBER IS CHILDHOOD  
CANCER AWARENESS MONTH 

Every September, a gold ribbon is 
shown to commemorate Childhood 
Cancer Awareness month. This is an 
annual awareness month to raise 
support, funding, and awareness of 
childhood cancers and the impact for 
sufferers and families of sufferers of 
childhood cancer. Cancer remains the 

leading cause of death by disease for children under the age of 15. 

Every year, approximately 300,000 families around the world will 
hear, “Your child has cancer.” Childhood cancer is not only 
devastating to the growth and development in children but also 
impacts their families and friends. When children should focus on 
school, play and making new friends, if they have cancer, their focus 
ends up being on treatment, medication, operations, not to mention 
the physical and emotional effects on all those involved. 

Parents of childhood cancer sufferers can feel helpless watching 
their children suffer. The stress of making life-altering decisions on 
medications and treatments as well as missing work and school 
takes a toll. And what’s worse is trying to explain to a child what is 
happening to them, questioning life and faith, and not knowing the 
ultimate outcome. 

Some forms of cancer are mostly or exclusively only seen in children, 
and that is something highlighted by the awareness month. On a 
positive note, children can be more resilient to cancer and cancer 
treatments than adults, and there are many cases of successful 
treatment and complete recovery where these children grow up to 
live a normal life. 

Awareness, education, and support of childhood cancer are vital and 
is the purpose of Childhood Cancer Awareness Month. 
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